


Clinician adoption equals results

In May 2024, Onsite Dental piloted Pearl’s AI-
powered Second Opinion software in 10 offices 
around the country with powerful results.



Pearl boosted treatment per patient across the 
network by 20%, but individual locations’ results 
varied greatly based on adoption. If clinicians 
weren’t onboard, then the office didn’t see the 
benefits of AI. But those that did saw dramatic 
results.



At Onsite’s Sony Pictures location in Culver City, 
for example, per patient production exploded 
from an average $26.95 PPV before the 2023 
pilot to an average $137 PPV during the same 
period, without any significant expansion 
of services.

Training for success

The next step for Onsite Dental will be clinician 
training to increase AI adoption at its 39 locations 
nationwide. “We see that the guys that are using 
it, use it really well,” said Ganjifard.



Dr. Hauck said Pearl’s training sessions were 
comprehensive and that the software is  
“intuitive.” 



In the meantime, with white-collar customers 
returning to the office, Pearl will be even more 
crucial than ever to Onsite Dental’s future 
success.  

“Our core clients stayed, and our big clients are 
expanding,” said Ganjifard.


Production at the Sony Pictures office 
has grown by a staggering 408% 

20%
increase in treatment per 
patient across the network

$242,959
in just three months attributable to Pearl
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“Patients see that something objective 
says I have a cavity and the doctor 
agrees, so it’s probably true,” Hauck said.

“But then it's also convincing me.”

“Pearl is telling me a cavity has progressed 
into the dentin, whereas my eyes are saying 
it was maybe just short. It’s convincing me 
that a couple of things need treatment now 
rather than be reevaluated for another six to 
12 months.”

Want to see Pearl in action? Click here or 
scan the QR code to schedule a live demo.


